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Floral arrangements are not just simply arrangements of flowers; this is more
than that. In the world of tourism and hospitality, they are a subtle expression of good
care, one that quietly conveys beauty, elegance, comfort, and attention to detail. For
students learning hospitality skills, creating floral arrangements is a rewarding
experience that teaches patience, kindness, and the art of making guests feel
welcome.

When we arrange flowers, we are not only decorating a space, but we are
shaping the mood of the people who enter it. We are giving people a sense of
lightness. A simple vase of fresh blooms can brighten the day of a weary traveler. A
well-thought-out and exquisite centerpiece on a table in a hotel lobby can put a visitor
at ease. Flowers may not have mouths, but they are nonetheless alive, and through
their inherent beauty and the way we arrange them, they communicate in a way that
sometimes words cannot, making visitors feel seen, valued, and delighted. And with
this reason , floral arrangements is important in the travel and tourism industry
(Fernandez CMB, Reamico DMD, Chavez JV, et al., 2025).

Floral arrangement teaches students to slow down. In today’s fast-paced and
changing world, we often forget to sit down, reflect, rest, appreciate even the little
things, or express ourselves by doing things quietly. But when we pick each stem,
remove the dirt and thorns that cling to it, and place it carefully in an arrangement, we
learn to focus. We learn that beauty comes from patience and calmness (Espanio,
A.C., Adalia, H.G., Quinto, J.B., et al., 2025). Sometimes flowers seem to have lives
of their own and refuse to comply when they are disputed; for example, the stem may
bend incorrectly or the colors may not blend together as we had intended. But like life,
we adjust. We try a new and beautiful angle. We redesign. And somehow, because of
this it becomes something we can be proud of (Reamico DMD, Bangahan S, Hayudini
MAA, et al., 2025).

Emotions has a big role in floral design. Students says that floral arrangements
helps them manage stress or express their emotions, their moods that cannot be
expressed in words. Doing something beautiful and meaningful for others reminds us
of how powerful the impact of small actions can be. When customers recognize and
appreciate these efforts, even if they are silent, it gives students a sense of
accomplishment and encouragement. Elegant or ornate floral pieces at weddings and
corporate or important events help set the tone, creating memories that guests will
carry with them long after the event (Bangahan S, Daguplo MGL, Hayudini MAA, et
al., 2025). These details convey professionalism, a beautiful ambiance, and
demonstrate the establishment’s commitment to beautiful, quality service.

The most emotional part of mastering floral arrangement may be realizing how
something so fragile can have such a strong effect to people. Student start to view
flowers as more than just it self or decorations for important events, they start to




consider them as a vital tool for a good communication, a symbol of acceptance,
sympathy, celebration, leisure, or thankfulness, calmness and patience. Furthermore,
they develop an appreciation for and comprehension of the genuine meaning of
hospitality, producing experiences and items that bring joy and love to others.
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